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1. How familiar are you with the Barbie 2. Which of the following individuals in your
brand and its products? contacts are currently using Barbie? (Please
select all that apply)"
Neutral Friends No one
4.3% 105% 23%
Myself
37.2%
Somewhat familiar
39.1%
Very familiar
56.5% My cousins
32.6%
My siblings
14%
3. How many Barbie dolls do you or your 4. When purchasing barbies, what factors
child/relatives has? are most important to you? (Select all that
apply)
None
6.5% Price
More than 15
28.3% Quality
Durability
1to5 Brand Reputation
S0 Sustainability/ Environmental Impact
Aesthetics of the product
Reviews about the product
10to 15 Educational meaning
13% Marketing
5to 10 Cloth&Accessories
21.7%
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5. What factors influence your packaging 6. How are you or your relatives using/ have
preference for Barbie products (Select all used the product ?
that apply)
Product should be visible Price
Visually appealing Quality
Should reflect product's aesthetic | Durability
Safe for children ‘ Brand Reputation
Szl et . Sustainability/ Environmental Impact
Potential to be reused .
o Aesthetics of the product
Size . Reviews about the product
Durability . .
i Educational meaning
Light in weight
i Marketing
The factors selected above are...
Cloth&Accessories
0 10 20 30 40
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7. How do you take care of your Barbie products?

Regularly cleaning and dusting the dolls and accessories.

Storing the dolls and accessories in a specific container or organizer.
Keeping the dolls and accessories in their original packaging.
Avoiding exposure to direct sunlight or extreme temperatures.
Repairing any damaged parts or accessories.

Following specific care instructions provided with the product.

keep it in showcase

putting them in a dollhouse

8. What factors or considerations contribute to your decision to discard a product? Please select
all that apply.”

Product no longer functions as intended
Damage or wear and tear beyond repair
Availability of a newer or better version
Lack of use or need for the product
Outdated or obsolete technology/features
Space constraints or decluttering purposes
Never discarded

Grew out of the Barbie fever

9. How do you discard the packaging of the product?
Recycle it in appropriate recycling bins
Recycle it in appropriate recycling bins
Reuse it for other purposes (e.g., storage, crafts)
Return it to the store or manufacturer for recycling
Donate it to someone else who can use it

Never unboxed
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10. How do you currently dispose of your Barbie products once you no longer use them? (Select
all that apply)

Donate to others

Throw them in the trash

Recycle them (if possible)

Keep them in storage
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11. Would you be interested in participating 12. Are you aware of the environmental
in recycling & upcycling programs for Barbie impact associated with the disposal of barbie
products? products?

Maybe

34.8% Yes

39.1%
53.7% Ry

No
6.5%

13. Would you be more likely to purchase Barbie dolls if they had a verified eco-friendly Label or
certification?

I'm not sure
13%

Yes, it would positively influence my purchasing decision

76.1%
I don't care if it costs more
. . . 0
14. If Barbie uses more environmentally friendly 21.7%
materials, but you have to pay more for them, how
much of a price increase is acceptable to you? 0%-5%
21.7%
15%-20%

2.2%
10%-15%
10.9%

5%-10%
34.8%
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User Behavior Aspects

Barbie users are more aesthetically oriented.

Most adults users have a preference for hoarding Barbie.
Users generally cherish their Barbies.

Most users throw packages in the regular trash

Users prefer donate unwanted Barbie

Environmental Aspects

o Users have recycling and upcycling intention but shows less awareness of
environmental impact.

o Users prefer eco-friendly products and are willing to pay more for it

o Irreparable damage and lack of need are the top reasons for discarding Barbie
products.
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